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Design and produce support material 
 

•  Designed the awareness and dissemination material including 
graphical identity (logo, backgrounds, fonts), powerpoint templates, 
folders, one page flyers explaining the aims of the project, business 
cards. 

•  Created and implemented look and feel for the different components 
of the LT-Innovate platform (Events platform, LT Innovate Portal) and 
social network channels (Twitter, Blog, Youtube, Linkedin, Facebook, 
langtech) 

•  Filmed and produced video clips at the LT-Innovate launch meeting 
and AGM. The video clips were published on the Youtube channel of 
the project and on the portal.  

•  Posters, Rollups and printed documentation for the LT-Innovate 
Summit 
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Online Publishing 
Several social network channels 

 
A blog: ltinnovate.blogspot.com – WE INVITE YOU TO BLOG! 

124 posts, 10709 page views 
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Online Publishing 
 

A Youtube channel: youtube.com/ltinnovate 
20 videos posted, 269 views 
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Online Publishing 
 

A Twitter channel: twitter.com/ltinnovate 
 670 Tweets, 217 Followers, 258 Retweets 
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Online Publishing 
 
A LinkedIn group: www.linkedin.com/groups/ltinnovate - YOU ARE INVITED 

TO JOIN 
36 members 
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Online promotion and web marketing 
 

•  Made SEO tests on the LT-Innovate portal and made 
recommendations about the usage of keywords, links and back links 
in order to improve the portal ranking in search engines 
  
• Registered the portal in online directories to have additional 
backlinks and to appear higher on the search engine ranking 

•  After implementing some of the recommendations, the theoretical 
page rank for www.lt-innovate.eu increased from 0/10 to 5/10 
 

Klout Score of 43 (out of 100) 
Google PageRank 5/10 

 
•  Vocus PRWEB service contracted to allow better online promotion 
(Press releases about the project and stakeholders, Journalists 
database) 
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Implement online promotion and web marketing 
 
 
According to Webstatsdomain.com: 
 
Lt-innovate.eu is ranked 1,134,009 in the world (among the 30 million 
domains). This site is relatively popular among users in Belgium. 
 
It gets 36.7% from Belgium. This site is estimated worth $2,441USD.  
 
This site has a good Pagerank(5/10). It has 34 backlinks. It's good for 
SEO website. Lt-innovate.eu has 16% SEO score.  
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Press Releases 
 
Additionally to Social networks, press releases are published on free available PR 
websites. For instance 

- To announce the launch of LT-innovate platform (www.prlog.org , direct mail 
to a selection of journalists) 
- To announce the LT-Innovate Summit (www.prlog.org , www.pr-inside.com , 
direct mail to a selection of journalists) 
-  To announce and promote the LT-Innovate award winners (www.prlog.org , 
www.pr-inside.com) 

PR visibility available for you! 
- Your press releases can be published on free PR websites (prlog.org, pr-
inside.com) 
-  Can also publish your press release under LT-Innovate account on prweb.com 
(up to 1 press release per day)-indexed by Google, yahoo, Bing – distributed to 
high number of subscribers, websites, bloggers & journalists 
-  Shall we set up an email pr@lt-innovate.eu where users can submit their 
requests for publication and their blogs? 
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Promotion of the results of the June AGM 
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Promotion of the results of the June AGM 
 
The summary, power point presentations, list of award winners and 
pictures of the summit have been published on the LT-Innovate Portal 
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Promotion of the results of the June AGM 
 
...and the detailed profiles of the winners at the event webpage 
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Report on LT-Innovate Summit 2012 Tweets (More than 150) 
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Innovation/Buyer Partnering Focus Groups 
 
•  Innovation Partnering - LT for Pharma / Healthcare 

•  Innovation Partnering - LT for Mobile, etc. 

•  and other sectors 

Sectoral Innovation 
Buyer Focus Groups 
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How to reach & impact them? Sequence ? 
 
•  Dedicated Events 
 
•  Third Party Events * 
 
•  Webinars * 

•  Annual Summit 

Sectoral Innovation 
Buyer Focus Groups 
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•  Choose in a list of potential events (see below) to select the ones 
we want to be present at for dissemination activities 

•  Negotiate our participation to these events 

•  Ensure participation and execute workshop programme 

•  Plan logistics & details for participation in each conference and 
produce content to be presented 

•  speaking slot(s) 
•  stand 
•  logo visibility 
•  one2one meetings 
•  workshop … 

Sectoral Innovation 
Buyer Focus Groups 
Third party events – how? 
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Date   Events   City   Link  

16/10/2012	
   TAUS	
  User	
  Conference	
   Sea4le	
  

23/10/2012	
   TC  World  and  tekom  Trade  Fair   Wiesbaden	
  	
   h4p://conferences.tekom.de/tcworld-­‐conference-­‐2012/home/	
  

5/11/2012	
   Gartner	
  Symposium	
  /	
  ITXpo	
   Barcelona	
   h4p://www.gartner.com/technology/symposium/barcelona/	
  

21/11/2012	
   Tech  Tour  Cloud  &  Big  Data  Summit   Lausanne	
   h4p://www.techtour.com/Cloud-­‐BigData-­‐Summit-­‐2012/Overview.htm	
  

21/11/2012	
   The	
  9th	
  Languages	
  &	
  The	
  Media	
   Berlin	
   h4p://www.languages-­‐media.com/	
  

29/11/2012	
   Search	
  SoluSons	
  2012:	
  InnovaSons	
  in	
  Web	
  &	
  Enterprise	
  search	
   London	
   h4p://irsg.bcs.org/SearchSoluSons/2012/sse2012.php	
  

8/12/2012	
   The	
  24th	
  InternaSonal	
  Conference	
  on	
  ComputaSonal	
  LinguisScs	
   Mumbai	
  
h4p://www.clocate.com/conference/17th-­‐InternaSonal-­‐Conference-­‐of-­‐
the-­‐European-­‐AssociaSon-­‐for-­‐Machine-­‐TranslaSon-­‐EAMT-­‐2013/27527/	
  

17/01/2013	
   Tralogy	
   Paris	
  (CNRS)	
   h4p://www.tralogy.eu/	
  

18/01/2013	
   The	
  23rd	
  MeeSng	
  of	
  ComputaSonal	
  LinguisScs	
  in	
  the	
  Netherlands	
  (CLIN	
  2013)	
   Enschede	
   h4p://hmi.ewi.utwente.nl/clin2013/	
  

24/02/2013	
   DigitalWorld	
  2013	
   Nice	
   h4p://www.iaria.org/conferences2013/DigitalWorld13.html	
  
25/02/2013	
   Mobile  World  Congress  2013   Barcelona	
  
5/03/2013	
   CeBIT	
  2013	
   Hannover	
  
17/03/2013	
   GALA	
  2013	
   Miami	
   h4p://www.gala-­‐global.org/conference/	
  
24/03/2013	
   European	
  Conference	
  on	
  InformaSon	
  Retrieval	
  (ECIR	
  2013)	
   Moscow	
   h4p://ecir2013.org/	
  
2/04/2013	
   LATA	
  2013	
   Bilbao	
   h4p://grammars.grlmc.com/LATA2013/	
  
26/05/2013	
   	
  10th	
  ESWC	
  2013,	
  SemanScs	
  and	
  Big	
  Data	
   Montpellier	
   h4p://2013.eswc-­‐conferences.org/	
  
12/06/2013	
   LocalizaEon  World   London	
  
4/08/2013	
   51st	
  Annual	
  meeSng	
  of	
  AssociaSon	
  of	
  ComputaSonal	
  LinguisScs	
   Sofia	
   h4p://events.nesteduniverse.net/ACL2013	
  
23/09/2013	
   ATC	
  Conference	
   London,	
  SOAS	
  

25/09/2013	
  
InternaSonal	
  Conference	
  of	
  the	
  German	
  Society	
  for	
  ComputaSonal	
  LinguisScs	
  and	
  Language	
  Technology	
  (GSCL	
  
2013)	
   Darmstadt	
   h4p://gscl2013.ukp.informaSk.tu-­‐darmstadt.de/	
  

tbc/05/2013	
   European	
  AssociaSon	
  for	
  Machine	
  TranslaSon	
  2013	
  
h4p://www.clocate.com/conference/17th-­‐InternaSonal-­‐Conference-­‐of-­‐
the-­‐European-­‐AssociaSon-­‐for-­‐Machine-­‐TranslaSon-­‐EAMT-­‐2013/27527/	
  

tbc/05/2013	
   SpeechTEK	
  Europe	
  2013?	
  

Sectoral Innovation 
Buyer Focus Groups 
Third party events – which ones? 
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Advantages of Webinars 
•  easier to organise & bring participants in 
•  promotes the portal & PR 
•  can be recorded & webcast 
•  can be repeated/scaled if successful 
•  … 

Sectoral Innovation 
Buyer Focus Groups 
Webinars – why? 

Disadvantages of Webinars 
•  not very interactive 
•  short(er) attention span 
•  not so engaging / no personal chemistry 
•  … 
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Programme 
•  15 mins – introduction & goals 
•  30 mins – 3 LT showcases present their offer (8mins) + 2 min Q&A 
•  20 mins - round table intros of buyers & their needs 
•  10 mins – wrap-up & next steps 
 

Participants Webinars 
Nominated through, promoted by the SIGs, Showcases, LT-Innovate 
partners 
•  Potential industry/institutional buyers 
•  Potential corporate partners 
Complete a profile upon registration 
Participant profiles communicated to LT-Innovate Members 
Showcases presentations can be webcast/promoted later on 

Sectoral Innovation 
Buyer Focus Groups 
Webinars – why? 
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THANK YOU 
FOR YOUR 

ATTENTION 
 
 


